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METRO VANCOUVER RESIDENTS OTHER BRITISH COLUMBIANS
(EXCLUDING VANCOUVER)

OTHER CANADIAN MARKETS 
(CALGARY, EDMONTON, TORONTO, MONTREAL)

31%

33%

33%

ESTIMATED 

MARKET SIZE*

Tier 1

(n=66)

Tier 2

(n=65)

Tier 3+4

(n=61)

666,361

666,361

625,975

10%

22%

21%

ESTIMATED 

MARKET SIZE*

Tier 1

(n=64)

Tier 2

(n=67)

Tier 3+4

(n=31)

374,728

392,572

178,442
21%

28%

16%

ESTIMATED 

MARKET SIZE*

Tier 1

(n=107)

Tier 2

(n=184)

Tier 3+4

(n=135)

1,619,886

2,834,801

2,126,101



METRO VANCOUVER RESIDENTS OTHER BRITISH COLUMBIANS  
(EXCLUDING VANCOUVER)

OTHER CANADIAN MARKETS 
(CALGARY, EDMONTON, TORONTO, MONTREAL)

45%

71%

36%

69%

39%

73%

COVID-19 has 
negatively impacted 

my financial ability to 
travel

What I hear or see in 
the media (e.g., 
COVID-19 case 

counts) has a 
significant impact on 

my desire to travel

48%

49%

28%

80%

51%

75%

49%

48%

53%

71%

40%

65%

Tier 1 (n=66)

Tier 2 (n=65)

Tier 3+4 (n=61)

Tier 1 (n=64)

Tier 2 (n=67)

Tier 3+4 (n=31)

Tier 1 (n=107)

Tier 2 (n=184)

Tier 3+4 (n=135)



74%

64%

61%

58%

52%

55%

51%

51%

44%

36%

48%

37%

24%

29%

20%

Comfortable shopping at 
store/retailer

Comfortable visiting 
outdoor tourist 

attractions

Comfortable 
participating in outdoor 

events

Comfortable dining-in at 
a restaurant

Comfortable staying in a 
hotel

METRO VANCOUVER RESIDENTS OTHER BRITISH COLUMBIANS 
(EXCLUDING VANCOUVER)

OTHER CANADIAN MARKETS
(CALGARY, EDMONTON, TORONTO, MONTREAL)

82%

80%

77%

75%

74%

49%

54%

36%

57%

32%

59%

47%

26%

36%

49%

Comfortable shopping at 
store/retailer

Comfortable visiting 
outdoor tourist 

attractions

Comfortable staying in a 
hotel 

Comfortable 
participating in outdoor 

events

Comfortable dining-in at 
a restaurant

80%

72%

65%

64%

62%

61%

60%

45%

62%

44%

49%

44%

31%

36%

21%

Comfortable shopping at 
store/retailer

Comfortable 
participating in outdoor 

events

Comfortable staying in a 
hotel 

Comfortable visiting 
outdoor tourist 

attractions

Comfortable dining-in at 
a restaurant

Tier 1 (n=66)

Tier 2 (n=65)

Tier 3+4 (n=61)

Tier 1 (n=64)

Tier 2 (n=67)

Tier 3+4 (n=31)

Tier 1 (n=107)

Tier 2 (n=184)

Tier 3+4 (n=135)



38%

36%

34%

26%

24%

27%

25%

16%

12%

18%

18%

16%

16%

3%

12%

Comfortable attending 
indoor events

Comfortable using 
public transportation

Comfortable visiting 
indoor tourist attractions

Comfortable travelling 
by airplane

Comfortable travelling 
by train

METRO VANCOUVER RESIDENTS OTHER BRITISH COLUMBIANS 
(EXCLUDING VANCOUVER)

OTHER CANADIAN MARKETS
(CALGARY, EDMONTON, TORONTO, MONTREAL)

57%

50%

45%

44%

33%

11%

12%

12%

12%

7%

42%

45%

21%

28%

14%

Comfortable attending 
indoor events

Comfortable using 
public transportation

Comfortable visiting 
indoor tourist attractions

Comfortable travelling 
by train

Comfortable travelling 
by airplane

56%

55%

52%

50%

44%

37%

31%

35%

32%

25%

21%

22%

21%

22%

16%

Comfortable attending 
indoor events

Comfortable using 
public transportation

Comfortable visiting 
indoor tourist attractions

Comfortable travelling 
by train

Comfortable travelling 
by airplane

Tier 1 (n=66)

Tier 2 (n=65)

Tier 3+4 (n=61)

Tier 1 (n=64)

Tier 2 (n=67)

Tier 3+4 (n=31)

Tier 1 (n=107)

Tier 2 (n=184)

Tier 3+4 (n=135)



Visiting friends/ 
relatives only

Leisure travel only

Visiting friends/ 
relatives combined 

with leisure travel

Business only

Business + leisure 
travel combined

Other

METRO VANCOUVER RESIDENTS OTHER BRITISH COLUMBIANS 
(EXCLUDING VANCOUVER)

OTHER CANADIAN MARKETS
(CALGARY, EDMONTON, TORONTO, MONTREAL)

54%

40%

18%

2%

2%

10%

38%

43%

31%

8%

22%

13%

43%

46%

20%

7%

0%

14%

45%

39%

26%

10%

19%

6%

42%

50%

30%

4%

18%

0%

37%

62%

30%

7%

0%

4%

27%

46%

37%

5%

5%

0%

22%

60%

21%

9%

6%

0%

27%

73%

15%

0%

0%

0%

Tier 1 (n=39)

Tier 2 (n=25)

Tier 3+4 (n=24)

Tier 1 (n=44)

Tier 2 (n=41)

Tier 3+4 (n=17)

Tier 1 (n=78)

Tier 2 (n=101)

Tier 3+4 (n=60)



Day trip only – no 
accommodation 

required

One or more nights 
in hotel

One or more nights 
in a vacation rental 

such as Airbnb

One or more nights 
staying with friends 

and relatives

METRO VANCOUVER RESIDENTS OTHER BRITISH COLUMBIANS  
(EXCLUDING VANCOUVER)

OTHER CANADIAN MARKETS 
(CALGARY, EDMONTON, TORONTO, MONTREAL)

75%

12%

2%

11%

39%

33%

3%

25%

64%

16%

0%

20%

23%

28%

10%

38%

19%

31%

17%

32%

51%

13%

3%

33%

0%

46%

17%

36%

5%

57%

19%

19%

1%

58%

24%

18%

Tier 1 (n=39)

Tier 2 (n=25)

Tier 3+4 (n=24)

Tier 1 (n=44)

Tier 2 (n=41)

Tier 3+4 (n=17)

Tier 1 (n=78)

Tier 2 (n=101)

Tier 3+4 (n=60)



83%

11%

4%

3%

2%

65%

2%

3%

0%

0%

55%

14%

5%

9%

8%

I live there/nearby

No reason to go/not 
interested

Already been there/no 
desire to return

I would consider it

Too big/ populated/busy

26%

21%

20%

10%

7%

44%

17%

9%

22%

0%

23%

6%

11%

5%

0%

COVID (Net)

No reason to go/not 
interested

Don't like it/Vancouver

I live there/nearby

I would consider it

23%

20%

13%

11%

11%

23%

9%

6%

18%

38%

16%

8%

5%

11%

48%

Too far away/ 
inconvenient location

No reason to go/not 
interested

Already been there/no 
desire to return

Too expensive/can't 
afford it

COVID (Net)

METRO VANCOUVER RESIDENTS OTHER BRITISH COLUMBIANS 
(EXCLUDING VANCOUVER)

OTHER CANADIAN MARKETS
(CALGARY, EDMONTON, TORONTO, MONTREAL)

Tier 1 (n=27)

Tier 2 (n=40)

Tier 3+4 (n=37)

Tier 1 (n=20)

Tier 2 (n=26)

Tier 3+4 (n=14)

Tier 1 (n=29)

Tier 2 (n=83)

Tier 3+4 (n=75)



Tier 1 Tier 2
Tier 

3+4

18 – 24 5% 9% 8%

24 – 34 23% 19% 15%

35 – 44 28% 30% 25%

45 – 54 11% 14% 25%

55+ 32% 27% 28%

INCOMEAGE ETHNIC BACKGROUND

KIDS

Tier 1 Tier 2
Tier 

3+4

<$25K 16% 6% 15%

$25 –
$55K 21% 17% 23%

$55 –
$100K 28% 45% 29%

$100 –
$150K 24% 20% 20%

$150K+ 8% 8% 6%

Tier 1 Tier 2
Tier 

3+4

North 
American 42% 33% 20%

British 
Isles 35% 32% 21%

European 32% 31% 18%

Latin, 
Central, 
South 
American

3% 3% 6%

African 1% - -

Asian 
Origins 
(NET)

16% 17% 41%

Chinese 12% 10% 20%

East 
Indian 2% - 4%

Tier 1 Tier 2
Tier 

3+4

Has kids 26% 33% 26%

No kids 74% 67% 74%



Tier 1 Tier 2
Tier 

3+4

18 – 24 5% 13% 38%

24 – 34 25% 17% 18%

35 – 44 13% 17% 12%

45 – 54 23% 14% 10%

55+ 35% 40% 22%

Tier 3 + 4

INCOMEAGE ETHNIC BACKGROUND

KIDS

Tier 1 Tier 2
Tier 

3+4

<$25K 12% 20% 28%

$25 –
$55K 25% 34% 7%

$55 –
$100K 32% 25% 39%

$100 –
$150K 13% 5% 13%

$150K+ 2% 4% 2%

Tier 1 Tier 2
Tier 

3+4

North 
American 38% 37% 39%

British 
Isles 38% 33% 11%

European 20% 15% 6%

Latin, 
Central, 
South 
American

1% - 2%

African - - -

Asian 
Origins 
(NET)

2% 11% 26%

Chinese 1% 5% 12%

East 
Indian - 4% 5%

Tier 1 Tier 2
Tier 

3+4

Has kids 7% 26% 44%

No kids 93% 74% 56%



Tier 3 + 4

Tier 1 Tier 2
Tier 

3+4

18 – 24 13% 15% 17%

24 – 34 22% 27% 17%

35 – 44 24% 25% 20%

45 – 54 13% 16% 17%

55+ 27% 17% 29%

Tier 3 + 4

INCOMEAGE ETHNIC BACKGROUND

KIDS

Tier 1 Tier 2
Tier 

3+4

<$25K 13% 10% 18%

$25 –
$55K 24% 39% 22%

$55 –
$100K 27% 27% 35%

$100 –
$150K 18% 12% 15%

$150K+ 10% 8% 4%

Tier 1 Tier 2
Tier 

3+4

North 
American 35% 32% 36%

British 
Isles 20% 18% 13%

European 35% 27% 25%

Latin, 
Central, 
South 
American

1% 2% 1%

African 2% 4% 8%

Asian 
Origins 
(NET)

13% 29% 27%

Chinese 7% 8% 15%

East 
Indian 2% 3% 5%

Tier 1 Tier 2
Tier 

3+4

Has kids 29% 31% 31%

No kids 71% 69% 69%

CITY

Tier 1 Tier 2
Tier 

3+4

Calgary 30% 15% 17%

Edmonton 16% 15% 13%

Toronto 23% 42% 44%

Montreal 31% 28% 25%
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